

[image: image]




 

 

LEADERSHIP,
COMMUNICATION, AND
SOCIAL INFLUENCE

A Theory of Resonance, Activation, and Cultivation




 

 

 

 

LEADERSHIP, COMMUNICATION, AND SOCIAL INFLUENCE

A Theory of Resonance, Activation, and Cultivation

 

 

 

 

BY

BRENT D. RUBEN

RALPH A. GIGLIOTTI

Rutgers University, USA

 

 

[image: pub-logo]




 

 

 

 

 

 

 

Emerald Publishing Limited

Howard House, Wagon Lane, Bingley BD16 1WA, UK

First edition 2019

Copyright © 2019 Brent Ruben and Ralph A. Gigliotti.

Published under exclusive licence.

Reprints and permissions service

Contact: permissions@emeraldinsight.com

No part of this book may be reproduced, stored in a retrieval system, transmitted in any form or by any means electronic, mechanical, photocopying, recording or otherwise without either the prior written permission of the publisher or a licence permitting restricted copying issued in the UK by The Copyright Licensing Agency and in the USA by The Copyright Clearance Center. Any opinions expressed in the chapters are those of the authors. Whilst Emerald makes every effort to ensure the quality and accuracy of its content, Emerald makes no representation implied or otherwise, as to the chapters’ suitability and application and disclaims any warranties, express or implied, to their use.

British Library Cataloguing in Publication Data

A catalogue record for this book is available from the British Library

ISBN: 978-1-83867-121-1 (Print)

ISBN: 978-1-83867-118-1 (Online)

ISBN: 978-1-83867-120-4 (Epub)

[image: copyright-logo]




 

 

Dedicated to colleagues, students, friends, and family with appreciation for their inspiration, provocation, validation, and agitation, all of which contributed in significant ways to the ideas presented in this book.




 

 

ACKNOWLEDGEMENTS

Many thanks to the following individuals for their contributions to this book.


	To our colleagues in the Rutgers Center for Organizational Leadership and across the institution, who have encouraged us throughout this project and who have informed many of the concepts presented in this book.

	To the many participants of our leadership education programs at Rutgers and colleagues at other institutions, with whom we have discussed our ideas and who have helped us refine the perspectives we advance here.

	To Susan Lawrence and Christine Goldthwaite, for their review and helpful feedback on this work as it progressed.

	To Charlotte Maiorana, Executive Editor of Emerald Publishing, for her enthusiastic support and commitment to the success of this venture.

	To Charlie Wilson (Emerald Publishing) and Murugapriya Munuswamy (MPS Limited), respectively, for guidance in all phases of this project and invaluable editorial oversight.

	To Karen Verde (Green Pelican Editorial Services) for her meticulous and prompt review of the manuscript for the book.

	To our friends and family who have participated in endless discussions related to the themes in this book, for their willingness to challenge, endorse, and help us refine our thinking on the topics of resonance, activation, and cultivation.





OPS/images/cop.jpg
R

Managarrent System,
ot
s
S .
ISOQAR 150 Hi0012004 ‘§
[ w
et moa 165 o~

. -





OPS/images/pub.jpg
emerald
PUBLISHING
United Kingdom — North America — Jopan
India — Malaysia — China





OPS/images/Cover.jpg
A THEORY OF RESONANCE,
ACTIVATION, AND CULTIVATION

BRENT D. RUBEN
RALPH A. GIGLIOTTI





