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Preface
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Our overarching aim has been to draw on our wide-ranging experi-

ence of management education at all levels to explain and understand,

from a value - based perspective, the existing business and teaching

models currently adopted in business schools. More importantly, we

examine the need for ongoing innovation in these models given the

challenges of such factors as technology enabled learning, competition

and disruption.
We also believe quite strongly that business schools must continually

address their legitimacy, identity and value in the context of higher edu-

cation. Dialogue and debate should continue about the potential role of

business schools as professional schools like those in schools of engi-

neering, law or medicine. Such schools would provide society with a

cadre of responsible, reflective and insightful professional managers pos-

sessing a strong ethical and moral compass.
We hope our arguments provide insights and challenges for manage-

ment educators. As a consequence, we look forward to your comments,

criticisms and constructive feedback.

Kai Peters, Richard R. Smith, Howard Thomas
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